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The  farmer's  share  of  the  consumer's  dollar  spent  for  farm  food  products  dropped  to  51 
cents  in  July,  igiW  from  the  record  high  of  54  cents  in  March.  The  increase  since  1939  in  total 
charges  for  marketing  farm  food  products,  including  Government  payments  to  marketing  agencies, 
has  been  moderate  in  comparison  to  the  sharp  increases  in  retail  cost  and  payments  to  farmers 
for  these  products.  Marketing  charges  have  not  yet  reached  the  levels  of  the  I920's,  although 
current  retail  cost  and  farm  value  both  exceed  those  levels. 
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MARKETING  AND  TRAl'JSPORTATI  ON  SITUATION 
SEPTEMBER  19i|l+ 

NET/  ESTIMATES  OF  FOOD  MARKETING  CHARGES  I 

Estimataa  of  charges  for  marketing  farm  food  products,  calculated  from  spreads 
between  retail  prices  paid  by  consumers  gund  payments  to  farmers  for  equivalent 
quantities  of  produce,  have  for  several  years  been  featured  in  this  publication. 
During  the  past  2  years,  these  series  have  been  completely  overhauled,  revised  to 
more  exaot  apeoifioations,  and  extended  to  complete  coverage  of  farm  food  products. 
Beginning  -vdth  this  issue  the  new  price  spread  comparisons  will  be  published  and 
the  old  series  for  58  foods  will  be  discontinued. 

Historical  series  carrying  the  price  spread  comparisons  by  months  back  to  January 
1915,  where  data  would  permit,  have  been  computed  and  prepared  for  publication. 
This  material  will  be  available  in  a  publication  scheduled  for  early  release  en- 
titled "Price  Spreads  Between  Farmers  and  Consumers— Food  Products".    This  publi- 
cation will  carry  ooaplete  details  concerning  basic  data,  procedures  and  interpre- 
tation. 

Comparison  of  the  new  market  basket  series  with  those  formerly  shown  for  58  foods 
is  desirable  to  assist  readers  to  make  valid  interpretations  from  the  new  data. 

Some  Advantages  of  the  New  Series 

The  revised  price  spread  series  incorporate  numerous  improvements  over  those  pre- 
viously published  for  58  foods.    These  advantages  include: 

(1)  Adjustment  of  retail  prices  to  estimated  average  levels  repre- 
senting all  purchasing  consumers,  irural  and  urban. 

(2)  Revision  of  farm  produce  quantitative  equivalents  to  allow  for 
waste  and  spoilage  losses  in  marketing. 

(5)    Adjustment  of  fam  values  to  exclude  the  value  of  non-food 
byproducts  obtained  in  processing. 

ih)    Revised  weighting  based  upon  U.  S.  average  quantities  of  food 
pxir chased  by  all  civilian  consumers  during  the  pre-war  period 
1935"39  incorporated  into  a  "Market  Basket"  representing  average 
annual  purchases  for  a  "family"  of  three  average  consumers. 

(5)  Breakdown  of  the  market  basket  by  important  commodity  sub- 
groups expanded  to  represent  complete  coverage  of  all  farm 
food  products  sold  froa  farm*  ajxd  purchased  by  civilian 
consumers  and  including  produce  retailed  directly  from  pro- 
ducers to  consumers. 

(6)  Specific  adjustment  of  price  spreads  to  estimated  marketing 
charges  showing  Government  taxes  upon  and  payments  to  market- 
ing agencies. 

(7)  Extended  coverage  of  farm  products  increasing  from  22  to  I4.7  the 
number  of  individual  items  shown  on  a  monthly  basis. 
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Comparison  of  rTen-f  Market  Basket  Series  '  ' 

TKoVe  for  tKe*       food's  "* "  .         -s::.-'    •  .••■!• 

Final  surniiiary  de-te.  for  the  nev/  market  "bsvSket  are  shov:n  in  table  1  and  charted  'on 
the  cover  page  of  this  issue.     These  raarket  baslcet  series  cani;.ot  be  compared 
directly  v:ith  the  old  series  for  5^  foods  because  of  the  completely  new  weighting 
em'ployed.    The  revised  market  basket  quantities  refer  to  1S35~3?  purchases  of  all 
farm  food  products  by  a  family  of  three  avera,ge  consuraers,  while,  the  58  foods   •  ■ 
vreighting  applied  to  average  annual  purchases  of  a  smaller  number  of  items  in 
1918  by  a  city  vyorkingman' s  family  of  Ii-.S  persons,.    Choice  of  family  size  at  "■ 
three  persons  iras  arbitrc^r^/",  but  is  close  to  the  average,  number  of  .persons  ■  per  ■  '• 
purchasing  unit  in  the  United  States.       '         .  ■  m 

A  striking  feature  of  the  revised  series  is  the  loiTer  level  shown  for  the  fa.r:ier's 
share  of  the  consumer's  dollar  spent  for  farm  food  products.    The  revised  estimate 
of  the  farmer's  share  amounted  to  52  oents  for  the  year  lSh3  canparcd  to  a : pre- 
vious estii.ato  of  57  o€^-its,  based  on  the  58  foods.    For  July  I'-^hh,  thq  new  ma^rket 
basket  share  is  5I  cents,  v;hile  the  share  fonnerly  shoi.m  for  58  foods  wa-s  55  cents 
for  the  scxiie  month.    The  1S55"39  pre-wa.r  average  farmer's  share  vfas  I|.0  cents  for 
the  new  market  basket  corapcxGd  to  I;2  cents  calculated  from,  the  58  foods  series. 
Although  the  revis ed  .s  eries  runs-  below  -fcliat  for  the  53  foods,  month-to-mdnth  and 
year-to-year  changes,  as  vrell  as  short-time  trends,  shown  by  the  tv;o  series- 
measuri::.g  the  farmer's  share  are  quite  siiuilar. 

The  e:cpc'jj.s ion  of  coimnodity  groups  to  cover  all  farm  food  products^  instead  of 
limiti/ig  the  coverage  to  items  for  i:hich  price  data  are  available,-  about  offsets 
the  decrease, in  fo.mily  size  from  i.|..9  for  the  53  foods  to  5*0  for  the  market 
basket.    Retail  cost  for  the  five  pre-war  years  1S35~3S  averaged  0kO  for  the 
market  basket  corapo.red  to  v332  for  the  58  foods,  while  in  July  ISiill-  retail  cost 
v;as  (^.1.61-1.  for  the  nev;  market  basket  compared  to  'hk^  for  the  53  foods. 

In  e::pandi:ng  the  market  basket  to  represent  complete  covero.ge  of  farm  food 
products  from  the  liraited  number  of  items  for  -.■h.ich  price  data  were  available,;  ' 
most  of  the  expansion  adjustment  occurred  in  the  follovv-ing  comtioditj'-"j;roups  ; 
Fresh  and  processed  fruits  and  vegetables,  cereal  products  including,. bakery 
products,  and  miscellaneous  products.     This  mec^is  that  the  group  of  58  foods  for 
which  no  such  expansion  w"as  •  attempted  had  been '  overTveighted  in  meat,  cr.iry  and 
poultr^r  products  through  the  substantialljr  complete  coverage  of  these  ,j:roups  in 
o-ontrast  to  ],ess  complete  coverage  of  the  coniiaodity  groups  specified  above.  Host 
livestock  products  retvirn  a  relative! 3^  high  share  of  the  consuraer's  dollavr  to  ■ 
farm  producers  and  their  overT'eighting  in  the  old  series  is  one  reason  why  the 
farmer's  share  for  58  foods  excoeded  that  for  the  nev;  market  basket.  •  ■ 

A  more  pronounced  rise  from  lf35"*3S"  "^o  IS'iiii-  i-a  the  marketing  margiii  and  charges  , 
for  marketing  fcrm  food  products  i.s  indicated  b^r  the  new' series  tha.n  by  the  58 
foods  scries.    From. lSp5'"39  to'.  July  IS'I'-';,  the  marketing  margin  (spread  bet'iTeen 
retail  cost  to  consumers  caid  pajTuont  to  farmers  for  equivalent  produce)  for  the,.  , 
market  basket  rose  -by  I3  percent,  from  v2G3  "to  ^229,  compared,  to  an  increase  of 
only  L.  percent,  from  to  ^.r',9i  for  the  58  foods. 

Total  marketing  charges  are  estii-.c-tod  by  adding  to  the  mcTketii\?,  margin  an  amount 
representing  Government  pa^rments  to  :marketin:g  ■agencies  on  the  quantities  of'  '  ' 
products  contained  in  the  market  b'as-ket.     For  July  lS-:i;  these  paj/jiients  aanounted  to 
512,  i.hile  in  1935"'59  processors  paid  to  the  .'Govornm'cnt"  about  >''^2  in  taxes.  Total 
market i:.Y  charges  for  the  market  basket  increased  from  a  v201  average  for  1935~3? 
to  ■  2I4.I  in  July  19-:!!-,  an  increas.e  of  30  percent'^  over  pre-ix.r.     In  comparison, 
total  marketing  charges  for  the  58  foods  increased  from  <';?189'  to  '0215  during  the 
srjiiG  period,  an  incroaso  of  ih  percent. 
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Estimated  Governmont  payments  to  marketing  agencies  totaled  §12  for  the  ne;v  market 
basket- in  July  19^^  compared  to  $l6  for  the  58  foods.    The  higher  level  of  Govern- 
ment payments  for  the  58  foods  was  due  principally  to  the  relatively  heavier 
weighting  of  meat  and  dairy  products  on  which  the  bulk  of -Government  payments  are 
made. 

What  is  the  "Market  Basket" 

In  order  to  make  valid  estimates  of  marketing  charges  for  all  food  products  sold 
by  farmers  which  reach  domestic  civilian  consumers,  it  was  necessary  to  v/eight 
together  prices,  margins,  and  charges,  for  individual  commoditios  by  quantity 
T/Veights  proportional  to  the  relative  importance  of  each  commodity  in  total  market- 
ings of  all  farm  food  products.    The  pattern  of  relative  importance  was  deter- 
mined for  the  pre-a^ar  ^-ycar  period  1935"'39»     Total  farm  sales  wore  talccn  as  a 
starting  point.    These  quantities  were  reduced  by  quojitities  exported,  used  for 
industrial  purposes,  or  sold  into  other  channels  not  destined  for  final  consmp- 
tion  by  civilian  consumers,  and  the  results  averaged  over  total  population.  These 
;a,voragcs  wore  multiplied  by  three  to  determine  quantities  representing  1935"*39 
average  purchases  per  "family"  of  three' average  consumers.    This  set  of  quantities 
constitutes  the  "Market  Ba.sket,"  and  is  used  for  v/cighting  items  v/ithin  commodity 
groups  as  well . 

Limitation  of  products  covered  in  the  market  basket  to  produce  sold  from  farms 
and  purchased  by  consumers,  of  course,  excluded  substantio.l  quantities  of  produce 
consumed  in  households  of  producers,  as  v/ell  as  produce  of  non-farm  origin  such 
as  fishery  products  and  imported  foods.    Averaged  over  1935~39,  retail  cost  of  the 
market  basket  of  farm  food  products  v/as  f?3^0,  v/hilc  retail  cost  of  additional 
purchased  foods  of  non-farm  origin  accounted  for  ^i^l\Q  more  and  retail  value  of 
foods  consumed  in  households  of  producers  %^ras  1)67,  making  a  total  food  consumption 
Value  per  family  of  ^^h55» 

Charges  for  Marketing  Farm  Food  Products  Since  1915 

Estimates  of  total  charges  for  marketing  farm  food  products  included  in  the  market 
basket,  after  adjustment  for  Governmont  taxes  and  payments  affecting  marketing 
agencies,  are  shown  in  table  1  by  years  from  1913  to  19^2  and  by  months  for  19U3 
and  1914)4.*    The  record  high  in  marketing  charges,  on  the  basis  of  annual  averages. 
Was  $321  for  the  year  1920.     The  lowest  level  is  recorded  for  1913,  "the  first  year 
of  the  series,  at  (jJli+O.    As  shown  in  the  cover  chart,  food  marketing  charges  held 
quite  stable  during  the  1920 's  at  a  level  close  to  '42^0,     The  pattern  of  stability 
wfs  repeated  for  the  1930 's  at  a  lower  level  averaging  close  to  \i200 ,    During  the 
recent  xiar  years,  marketing  charges  have  increased  but  not  nearly  as  much  as  in 
¥Jorld  ¥far  I.    From  1939  to  19^3,  marketing  charges  rose  17  percent,  v/hile  from 
I91I4.  to  1918,  the  rise  v/as  52  percent.    During  the  two  years  follov/ing  19I8,  food 
marketing  charges  increased  an6thcr  52  percent  to  reach  the  record  high  level  of 
^)321  in  1920,  but  this  developed  during  a  period  of  uncontrolled  post-v/ar  in- 
flation.    It  entailed  a  consequent  sharp  reduction  in  the  famer's  share  of  the 
consumer's  food  dollar,  from  5I  to  U'^  cents. 

Retail  Cost  and  Farm  Value  of  Market  Basket  Below  Record  Highs 

Retail  cost  to  the  consumer  of  the  market  basket"  v;as  0U59  i^i  August  l^l^h*  This 
cost  was  i>109  lower  than  the  record  high  cost  of  §568  for  the  year  1920  and  about 
equaled  retail  cost  for  the  year  I9I8,    The  loxvost  level  of  retail  cost  following 
World  War  I  was  $276  in  1933. 


Trends'  shown  by  tho  rotc.il  cost  of  the  market  basket  of  f o.rm  food  products  agree 
quite  closely  ydth  trends  in  tho  retail  food  price  iiidex  of  tho  Bureau  of  Labor 
Statistics,    Reasons  for  disc5repancies  between  these  ■kvro  series  include:  First, 
use  of  retail  price  data  othoi*  than  thoiso  collected  by  the  Bureau  of  Labor 
-Statistics,  in  computing  retail  cost  of  tho  market  basket;  and  second,  restriction 
of  commoditios  in  the  market  basket  to  purchased  farm  food  products"  only,  ex- 
cluding foods  of  non-farm  origin  such  as  fish,  tea,  coffee,  and  -importeid.  sugar,- 

Payments  to  farmers  for  quantities  of  pr9duce  equivalent  to  tho  foods  contained 
in  tho  market  baskot-,  after  deducting  imputed  value  of  non-food  byproducts  ob- 
tained in  processing,  .omountcd  to  ^5237  in,  August  19U-h     These  payments  excoedod 
tho  1935-39  pre-war  average  by    100  or  73  percent.    The  record  high  annual  average 
in  farm  value  vras  recorded  at  t}230  for  I919.    During  several  months  of  19h3  ■ 
I9I4I1.  the  farm  value  has  reached  within  §10  of  this  level,  the  recent  high  occur- 
ring in  April  19^3  ^-^  C>2i|-5»  '    '•  '       '  '  . 

Adjustments  eliminating  imputed  values  of  byproducts  from  the  farm,  value  of  mo.rket 
basket  produce  result  in  adjusted  f arm  valuoa  that  shovj-  trends  vfhich  differ  some* 
what  from  tho  trends  in  unadjusted  farm  value  calculated'  directly  from  farm  prices 
without . allOTvance  for  byproducts.    Comparison  of  adjusted  and  unadjusted  series 
shw.rs  that  byproducts,  were  relatively  more  important  during  periods  of  high  prices, 
particularly  during  the  current  wo.r  period.     The  elimination  of  .a  larger  fraction 
of  value  through  tho  byproduct  adjustment  in  tho  recent  high  price  period  dimin-  ■ 
ishcs  the  increase  in  adjusted-  farm  value  of  tho  market  basket  relative- to  the' ' " 
increase  in  prices  roceived  by  farmers,  and  accentuates  the  rise  in  marketing 
margins,,  _  ,  .  -  . :    ^  ,  =  ■.  ' 

Price  Spread  Comparisons  Avt5.ilablo  for  Many  Ucv/.. Items,  ■  = 

The.  revised  price  spreads  arc  available  by  months  for  many  more  individual 
comiaodities  than  were  formerly  shovm  under  tho  58  food^.    .Currently,  those  in- 
clude i|7  individual  food  items,  considering  tho  compos ito  of  all  beef  products',' 
all  pork  products,  and  all  lamb  products, ,  as  single  items,  •compared  to ■  22*  items  * '' 
^quoted  by  months  under  tho  58  foods.    This  greater  detail  includes  the  breaking- 
down  of  dairy  products  into  four  individual  itofiis, — fluid,  milk,  butter,  American^  J - 
choose,  and  •  evaporated  milk — T/hich  formerly  were  grouped  under  the  "dairy 
products"  composite.     In  addition,  the  brcakdovm.  of  the  market  basket  ■  into'  six  '- ■  ■ 
major  commodity  groups  is  shov/n  by  months.    Those  major  groups .  include:    Moat  ■' 
products,  dair^r  products,  poultry  and  eggs,  fresh  and  proces-scd  fruits  and  voge- 
tables,  cereal  products,  and  miscellanoous  products,    Tho- cereal  products  group' 
is  further  broken  down  into  bakery  products  and. other  coroal  products.    The  tofa! 
fruits  and  vegetables  group  is  sub-divided ;:into ■  canned  fruits  and-vogetables,  and 
fresh  fruits  and  vegetables,  iTith  a  fresh  vegetable  group,  shown  for.' recent  yeairs. 
This  commodity  group  broakdo-vm  makos  it  .possible  to  determine  at  a  glance  the 
contribution  of  .oo.ch  class  of  farm  food  products  to  changes  shovm  for  the  total' 
market  baskot.  .  .  ..       .       .  ,  . 

NoviT  items  included  on  a  monthly  basis^  within  the  market  basket  include  a  number 
of  fresh  vegctp.bles  for  vAich  the  publication  of  prices  received. by  farmers  was 
recently  begun.    Other  items  nov»r  placed  on  a  monthly  basis  include  several  - 
products  for  which  farm  prices  arc?  available  only  on  a  seasonal*-avorage  basis.' 
Monthly  estimates  of  payments  to  farmers  , for  these  products  wore  computed <by 
lagging  and  weighting  together  two  or  more  seasonal  prices  according  to  their 
contribution  to  the  current  month's  market  supply.    Several  vegetable  oil 
products  have  boon  added.  -  ■  •   .  ■•  ;■       •  •'  ^ 


The  dcgroc  of  dotoil  by  food  items  and  commodity  groups  Virhich  is  now  civodlablo 

is  illustrated  in  figure  2,  showing  the  farmer's  share  of  retail  cost  to  consumers 

for  each  item  and  group. 


Farmer's  Share  of  Retail  Cost  Varies  Widely  Among  Foods 

Figure  2  shows  the  farmer's  share  of  retail  cost  for  the  entire  market  basket, 
averaging  ij.0  cents  for  the  pre-war  years  1935""39,  T^ut  averaging  5^  cents  for  19U5* 
The  farmer's  share,  by  commodity  groups,  for  1955~39  shov/s  poultry  and  eggs  ranlc- 
ing  at  the  top  ivith  a  share  of  66  percent  of  retail  cost  and  bcJccry  products  at 
the  bottom  vdth  a  share  of  9  percent  of  retail  cost.    The  farmer's  share  for  other 
commodity  groups  was  5^  percent  for  moat  products,  ^0  percent  for  dairy  products, 
35  percent  for  fresh  fruits  cjid  vegetables,  3U  percent  for  cereal  products  other 
than  bakery,  19  percent  for  miscellaneous  products,  and  li;  percent  for  canned 
fruits  and  vegetables. 

The  farmer's  share  of  retail  cost  for  individual  food  products  on  the  basis  of 
1935~39  averages  ranged  from  a  high  of  77  percent  for  eggs  to  a  lovr  of  10  percent 
for  v/hole  vhoat  broad.    The  farmer's  shrxrc  for  the  bciccry  products  group  averages 
lower  than  his  share  for  any  of  the  four  individual  balccry  items  because  of  the 
allov:ance  in  Hio  group  for  miscellaneous  other  bok:cry  products,  including  a  number 
of  specialty  items  such  as  sv/oet  rolls,  doughnuts,  and  cakes.    Tho  farmer's  share 
averages  highest  for  livestock  products,  including  meat,  dairy,  poultry,  and  egg 
products,  and  averages  lowest  for  the  highly  processed  bakery  products,  and  caruicd 
fruits  and  vegetables.    The  shares  for  fresh  fruits  and  vegetables,  cereal 
products  other  than  bakery,  and  miscellaneous  predicts,  fall  between  these  extremest^ 

The  farmer's  share  of  retail  cost  shows  a  considerable  increase  from  tho  1935"39 
pre-war  level  to  19'!4-3  i'or  all  commodity  groups  and  for  all  individual  items,  ex- 
cepting cornmoal,  white  flour,  and  sweet  potatoes.     Government  prayments  to  markot-| 
ing  agencies,  which  caused  tho  marketing  margin  to  remain  narrower  than  othervaso  | 
would  have  been  tho  case,  contributed  to  the  increase  in  the  farmer's  share  for 
several  items,  notably'meat  products,  butter,  and  cheese.    The  greatest  absolute 
increase  in  the  farmer's  share  from  1935~39  to  19i|3  is  registered  for  meat 
products,  which  rose  from  5U  percent  to  71  percent. 

Retail  Prices  Estimated  for  U.  S.  Average  Consumer 

Hereitoforc,  calculation  of  the  retail  cost  of       foods  had  been  based  entirely 
upon  the  retail  price  data  for  cities,  collected  o.nd  published  by  the  Bureau  of 
Labor  Statistics.    These  data  arc  intended  to  represent  prices  paid  by  wage  earners 
and  lower-so.lariod  workers  in  large  cities.     The  Biircau  of  Labor  Statistics  has 
never  claimed  that  these  prices  represent  averages  for  all  retail  purchases  in  tho 
United  States,     For  the  purposes  of  this  revision  it  was  desirable  to  xxdjust  retail 
prices  to  levels  most  representative  of  all  civilian  consumer  purchases  in  the 
United  States.    This  was  accomplished  by  combining,  v/here  feasible,  retail  price 
series  published  by  the  Bureau  of  Labor  Statistics  for  citios,  with  retail  prices 
compiled  by  tho  Bureau  of  Agricultural  Economics  for  several  thouaand  smaller 
cities  and  tovms  not  covered  by  the  Bureau  of  Labor  Statistics.    To  the  combined 
scries  a  constant  percento.ge  adjustment  factor  is  applied  to  bring  the  average 
price  level  for  1935~39  in  line  v/ith  an  estimated  level  representing  all  civilirai 
consumer  purchases  as  determined  from  the  two  sources  just  mentioned  supplemented 
by  data  from  extensive  consumer  surveys  for  1935-36  and  for  19^»    For  tho  majority 
of  items,  adjustment  of  the  retail  price  series  wr.s  rathor  minor,  but  in  a  fev/ 
cases  the  adjustments  v/ere  substantial.    Certain  of  the  more  important  adjustments 
wore  necessitated  by  the  fact  that  some  retail  prices  are  quoted  for  a  specific 
description  or  quality  other  than  tho  average  grade  for  the  commodity  concerned. 
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J,  MARKET  BASKET; 
'  t-OULTRV  AND  EGGS 
"}  ■■  MEAT  PRODUCTS 
t     DAIRY  PRODVGTS 

FRESH  FRUITS  &  VEG.- 
CEREAL  PRODUCTS* 
MISCELLANEOUS  PRODUCTS 

CANNED  FRUITS  &  VEG.  

BAKERY  PRODUCTS  ^  


EGGS  •-  

BUTTER  

CHICKENS  

BEEF  ••  

FLUID  MILK  ••••••  

PORK  

CHEESE  

POTATOES  

LAMB  

CORNMEAL   

FLOUR.  WHITE  

NAVY  BEANS  

CANE  SUGAR   

LETTUCE  

SWEET  POTATOES  

APPLES   

SNAP  BEANS   

SPINACH  

EVAPORATED  MILK.  

BEET  SUGAR   

ORANGES   

PEANUT  BUTTER  

RICE  •• 

CARlfOTS   

PRUNES,-  .•  

ONIONS    

VEGETABLESHORTENING- 

ROLLED  OATS  •  

CABBAGE   

MARGARINE  

SALAD  AND  COOKING  OIL  • 

BEANS,  GREEN,  CANNED  ■• 

TOMATOES,  CANNED   

CORN  SIRUP  

WHEAT  CEREAL  

■  PEAS,  CANNED  •.  • 

PEACHES,  CANNED  

WHITE  BREAD  ^  

•  MACARONI  

CORN,  CANNED  •'  

RYE  BREADS..  

SODA'CRACKE^S  ^  

CORN  FLAKES   

WHOLE-WHEAT  BREAD 


1935-39  average  .  b 

*  OTHER  THAN  BAKERY 


1943  average         czni  Margin 

FLOUR  INGREDIENT  ONLY 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


NEG.  43746       BUREAU  OF  AGRICULTURAL  ECONOMICS 


FIGURE  I 


This  figure  emphasizes  the  wide  variation  In  the  fanner's  share  of  retail  price  among  farm 
food  products.  This  variation  is  due  chiefly  to  the  extent  and  cost  of  marketing  services  re- 
quired to  transfer  products  from  farmers  to  consumers,  in  relation,  to  costs  of  farm  production. 
The  farmer's  share  averages  highest  for  livestock  products  and' lowest  for  cereal  products  and 
can'ned  fruits  and  vegetables.  General  increases  in  the  farmer's  share  from  1935-39  to  1943  are 
indicated.  Government  payments  to  marketing  agencies  have  been  an  important  factor  in  these  in- 
creases for  a  number  of  products. 
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Retail  prices  of  chickens  and  eggs  required  special  treatment.    Available  series 
for  these  two  products  referred  to  particular  descriptions  and  qualities  whieh 
reflected  neither  the  true  average  price  nor  the  average  seasonal  pattern  for  all 
classes  of  these  products.    The  Bureau  of  Labor  Statistics  regularly  prices  the 
highest  grade  of  eggs  sold  in  volume  hj  reporting  stores,  v/hile  their  quotations 
for  chickens  have  applied  to  a  variety  of  specifications  over  the  last  I5  years. 
The  final  estimated  U.  S.  average  retail  price  series  for  eggs  and  chickens  used 
in  theseprice  spread  calculations  are  different  from  the  series  currently  avail- 
able from  other  sources,  but  it  is  believed  that  the  new  series  are  more  nearly 
representative  of  average  prices  paid  by  consumers  for  all  qualities  purchased. 

In  order  to  represent  all  purchases  by  civilian  consumers,  the  retail  pri«e 
estimates  necessarily  include  prices  paid  for  produce  purchased  by  consumers 
directly  from  farmers.    These  purchases  are  most  important  for  fluid  milk,  poultry, 
eggs,  and  some  garden  produce.     On  the  quantities  of  products  marketed  directly 
from  producers  to  consumers,  marketing  charges  and  farm-retail  price  spreads  are, 
of  course,  nonexistent. 

Few  Adjustments  in  Prices  Received  by  Farmers 

Estimates  of  prices  received  by  farmers  as  published  by  the  Bureau  of  Agricultural 
Economics  have  consistently  represented  sales  of  all  types  by  all  producers  in  the 
United  States,    No  further  adjustment  is  needed  to  make  these  series  more  repre- 
sentative of  total  volumes  of  produce  sold  by  farmers  and  purchased  by  civilian 
consuraers,     Hovrever,  in  a  fev^  cases  the  coverage  of  the  farm  pride  series  is  too 
broad  to  compare  virith  the  available  retail  price  data  and  it  v/as  necessary  to 
estimate  prices  received  by  farmers  for  narrower  categories  of  those  products  in- 
volved.   This  type  of  adjustment  was^  required  to  obtain  series  of  prices  received 
by  farmers  for  good-grade  beef  cattle,  navy  beans,  durum  wheat  before  1929,  v/hite 
corn,  and  dairy  products  classified  by  item  of  consumer  purchase.    Monthly  pay- 
ments to  farmers  were  estimated  for  ce^nning  crops,  sugar  beets,  sugar  cane,  and 
prunes,  by  lagging  and  weighting  together  available  seasonal  average  prices  for 
these  products.    Details  of  these  adjustments  are  described  in  the  publication 
referred  to  in  the  second  paragraph  of  this  report. 

Resume'    Publication  of  Price  Spreads  for  Beef  Products 


Publication  of  price  spreads  for  beef  products  among  the  58  foods  was  suspended 
in  1937  because  of  questionable  comparability  betv/ecn  retail  prices  of  beef 
carcass  products  and  the  reported  price  received  by  farmers  frcm  sale  of  beef 
cattle  of  all  descriptions.     Some  of  the  defects  in  the  original  series  have  been 
eliminated  in  nm  series  nov;  published  for  tho  first  time,  involving  special  ad- 
justments for  grade  and  byproducts.     Investigation  and  analysis  showed  that  avail 
able  retail  prices  of  carcass  cuts  averaged  close  to  Good  grade.     Before  calcula- 
ting farm-retail  price  spreads  and  marketing  charges  for  these  products  it  -was 
necessary''  to  cstimo.te  prices  received  by  famers  from  sale  of  Good  grade  beef 
cattle,  including  steers,  heifers,  and  covers.    Those  estimates  were  derived  by 
calculating  the  average  virholosalo-prico  premium  in  several  important  markets  for 
Good  grade  steers,  heifers,  and  covfs  over  the  average  cost  to  packers  for  all 
beef  cattle,  and  applying  this  premium  to  the  average  price  received  by  farmers 
for  all  beef  cattlo.     Prices  received  by  farraors  for  all  beef  cattle  are  periodi- 
cally revised  on  the  basis  of  data  shov/ing  average  cost  to  packers  and  certain 
preliminary  adjustments  of  this  nature  are  used  currently  in  the  price  spread 
comparisons  for  beef  products. 

During  the  first  5  months  of  19i.ilj.  the  estimated  marketing  charge  per  composite 
retail  pound  of  beef  products  ranged  from  9,6  to  10.0  cents,  after  including  the 
Government  payment  to  processors  amounting  to  2,0  cents.    These  marketing  charges 
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for  early  19hh  compare  with  10.6  cents  in  19-^5,  11»1  cents  in  19^42,  and  the  1935-39 
pro-war  average  of  12.9  cents.     But  during  the  3  months  following  May  19lji4.  market- 
ing charges,  including  Government  payments,  per  composite  pound  of  beef  products 
declined  to  7.6  in  June;  6. '6  cents  in  Jvlf  and  7,3  cents  in  August.    The  reduction 
of  marketing  charges  into  July  and  August" is  not  a  normal  seasonal  change. 

Viihether  this  recent  development  represents  a  real  decline  in  charges  of  marketing, 
agencies  or  is  caused  in  part  by  changes  in  types  of  products  reflected  in  the 
retail  and  farm  price  series  is  difficult  to  determine. 

During  the  recent  war  years,  pp-rticularly  19^1^,  there  may  be  some  question  as  to 
v/hether  retail  prices  of  beef  p3:;oducts  continue  to  average  so  high  as  Good  grade. 
If  they  average'  lower,  comparison  of  the  retail  price  with  the  estimated  price  re- 
ceived by  farmers  for.  Good  grade  cattle  will,  of  course,  shov/  a  farm-retail  margin 
which  is  too  small  to" .represent  the  marketing  margin  for  all  beef  products  moving 
from  farmers  to  consmers. 

The  recent  removal  of  lower  grades  of  beef  from  rationing  restrictions  may  have 
increased  the  proportion  of  low  grade  price  quotations  averaged  into  retail  prices 
of  beef,  as  reported  by"  merchants  unable  to  stock  the  higher  grades.  Available 
data  do  not  permit  a  quantitative  evaluation  of  the  possible  distortion  which 
such  developments  introduce  into  estimates  of  beef  marketing  charges,    A  substantial 
shift  in  retail  price  toward  lower  grades  vrould  invalidate  ca.lculation  of  price 
spreads  from  the  scries  adjusted  to  the  Good  grade  level.     If  the  farm-retail  price 
spread  is  calculated  directly  from  the  spread  beti-raen  the  price  received  by  farmers 
for  2.16  pounds  of  all  beef  cattle,  ■  adjusted  for  byproducts,  and  the  U.  S.  average 
retail  price  per  pound,  and  the  Government  processor  payment  added,  the  adjusted 
spread  is  slightly  greater  in  August  than  in  January  19^!i-!-»     If  the  Jaiuiary-August- 
percentage  increase  in  charges  for  marketing  beef  products  shovm  by  these  compari- 
sons is  substituted  for  the  decline  shov/n  by  the  Good  grade  comparisons,  then  the 
estimated  marketing  charges  for  the  meat  products  group  in  August  l^kh  v:ould  bp 
increased  from  i^J>0  to  §3U  c^nd  marketing  charges  for  the  total  market  basket  vfould 
bo  changed  from  |23i.!.  to  $238. 

Byproducts  Important  for  Moats  and  Grains 


One  of  the  features  of  the  revised  market  basket  series  is  the  allowance  for  value 
of  non-food  byproducts  obtained  in  processing,  Tfhcre  these-  are  of .  appreciable,  im- 
portance.   Byproduct  allowances  are  particularly  important  for  meat  products  and 
for  the  several  cereal  products.    In  calculating  the  market  basket  price 'spread 
series,  the  allowance  for  byproducts  v\ras  made  by  subtracting  from  the  farm  value 
of  equivalent  produce  an  imputed  valuation,  at  the  farm  level,  of  the  non-food  by- 
products.    The  imputed  valuation  vfas  determined  from  the  relative  value  of  by- 
products to  total  products  sold  by  processors.    This  procedure  is  o.rbitrary,  as  is 
any  other  method  of  byproduct  alloif/ancc,  but  is  believed  preferable  to  adding  retail 
value  of  non-food  byproducts  to  retail  value  of  the  food  market  basket. 

The  allowance  for  byproducts  is  of  particular  significance  dxiring  a  period  of  ad- 
vancing prices  and  heavy  demand  for  byproduct  items  such  as  has  developed  during 
the  last  few  years.    Relo.tively  higher  prices  of  byproducts  moans  an  increasingly 
larger  deduction  from  the  unadjusted  farm  value  resulting  in  a  v/idor  farm-retail 
spread  than  would  be  calculated  from  the  unadjusted  data.     Therefore,  allowance  for 
byproducts  can  affect  trends  in  the  estimates  of  marketing  charges  as  v/ell  as  the 
absolute  level  of  the  estimates. 

Byproduct  allov/ancOs  for  lamb  products  amounted  to  as  much  as  3^  percent  of  the 
farm  value  of  live  Icanbs,    This  allov/anco  is  particularly  important  during  the 
season  when  tho  lamb  pelts  carry  fairly  long  yj-ooI.     In  calculating  the  marketing 
margin  for  white  flour  during  tho  fall  of  19l|-3,  it  was  found  that  feed  byproducts 


obtcviriod  in  milling  wheat  amounted  to  about  20  percent  of  the  combined  value  of 
flour  and  feeds,  and  the  farm  value  of  grain  vras  reduced  by  this  percentage  to 
^deterraine  the  'imputed  value  of  flour' in  thp  grain  at  the  farm  level. 

Payments  to  Tanners  for  Bakery  Ingredients  Other  Than  Flour 


Bakery  goods  are  pt'ocessod  from  a  variety  of  ingredients  of  farm  origin  in  addition 
to  the  principal  flour  ingredient.    Farm  food  products  of  importanoo  in  other  j 
bakery  ingredients  include  sugar,  lard,  vegetable  shortening,  processed  milk,  eggs, 
and  a  variety  of  other  items. 

These  other  bakery  ingredients  have  been  neglected  in  calculating  farm,  value  and 
margins  for  individual' bakory  products,  biit  full  allo^^rahce  for  them  is  made  in  the 
"bakery  products"  commodity  group,  and  payments  to  frj*mcrs  for  produce  equivalent 
to  all  ingredients  including  flour,  and  for  flour  alone,  arc  shovm  separately. 
The  farm  value  of  other  bakory  ingredients  in  the  bakery  products  group  was  vl|..22 
in  August  19i-!i+#  almost  equal  to  the  net  farm  value  (after  allov/cjico  for  byproducts) 
of  the  flour  ingredient  which  amounted  to  s?i|..65. 

Quantities  of  ingredients  used  in  processing  bakery  products  (and  ingredients  of 
.confectionery  products  included  under  the  miscellaneous  products  group)  have  been 
eliminated,  from  the  other  commodity  groups  in  which  they  would  fall,  to  prevent 
duplication  and  double  counting -of  these  materials. 

FARM-RETAIL  PRICE  SPREADS,  AUGUST  19Uv 

Charges  for  marketing  the  family  market  basket  of  farm  food  products  dropped  3 
percent,  from  %2hX  in  July  to  %27)b,  in  August  19i4i4-»    This  is  the  first  decline  in 
marketing  charges  interrupting  the  steady  increase  which  began  at  ;t/219  in  March  . 
19i4ij.«    Those  estimates  of  marketing  chargoTS-  include  a'djustmont  for  Govcrntncnt  pay- 
ments to  marketing  agencies  and  tastes  paid  by  processors  of  certain  items. 

The  July-August  decline  of  about        in  marketing  charges  for  the  market  basket  is 
accounted  for  principally  by  lovrer  marketing  charges  for  two  commodity  groups  — 
fresh  fruits  and  vegetables  and  mea^b  products.    Marketing  charges  for  the  first 
group  dropped  almost  $6  or  8  percent,  virhile  charges  for  ftiarketing  meat  products 
declined  almost  %\-  or  5  percent. 

The  farmer's  share  of  the  consumer's  dollar  spent  for  farm  food  products  rose  fro' 
51  cents  in  July  to  52  in  August.     The  farmer's  share  has  ranged  from  51  "to  5U 
cents  for  all  months  since  July  19i4-3«    The  annual  average  share  of  52  cents  for 
19i!-5  "'^■'^•s  the  highest  on  record,  even  exceeding'  the  Y^orld  Yiar  I  high  of  51  cents 
. roachod  in  1918.    One  factor  accounting  for  the  relatively  high  farmer's  share  in 
1914.3  i^-nd  V^Ha  is  the  Government  payments  to  food  processors  ojid  other  food  market 
ing  agencies  enabling  them  to  pay  farmers  higher  prices,  and  to  sell  to  consumers 
at  lovfcr  prices,  than  otherwise  would  be  possible. 

From  July  to  August  V^iih  the  consumer's  retail  cost  of  the  market  basket  declined 
1  percent  from  ^l+^U  to  C>l4.59  while  payments  to  farmers  for  equivalent  produce,  ad- 
justed for  valuo  of  byproducts,  increased  1  percent  from  4*235  to  The  dccli 
in  retail  cost  of  the  market  basket  is  accounted  for  almost  entirely  by  the  fresh 
fruits  and  vegetables  group  because  of  a  19.  percent  drop  in  the  retail  price  of 
apples.  The  bulk  of  the  increase  in  payments  to  farm  or  6'  was  divided  botiveon  frcs 
vegetables  and  poultry  and  eggs,  amounting  to  1+  percent  for  the  fresh  vegetable 
group  and  3  percent  for  poultry  and  eggs. 
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Table    1.-  The  Market  Basket:    Retail  oost  of  19S5-S9  average  annual  purohases  of  fare  food  products  by  a  family  of 

three  average  ooasunerst  farm  value  of  equivalent  quantijiries  sold  by  producers  adjusted 
for  value  of  ^products,  narketing  nargiii,  and  fanner's  share  of  Mie  eonsuiiier'e  food 
dollar*  1913-44 

J  '.  ; 

t  Retail  :1 

^^^^         :  cost  1/  I 

 :  t 

■                     I  Dollars 
t 

1913   264 

1914  :  272 

1915   :  267 

1916   :  321 

1917   442 

1918   458 

1919  :  513 

1920   :  568 

1921   :  427 

1922    408 

1925   :  413 

1924   :  406 

1925    442 

1926    448 

1927    434 

1928  s  435 

1929   :  435 

1930   :  421 

X933.  •••••••••  339 

1932   .i  284 

1933    276 

1934   1  511 

1935    347 

1936   s  349 

1937    362 

1938   s  528 

..J.939    516 

•l940   :  317 

1941    347 

1942   t  407 


I 

value  adjusted: 

bvi^mduots  2/  1 

{ 

Fam  value  plus  ^ 
government  producer  ^ 
pftyments  i/  ^ 

Margin 

1  Marketing  charges: 
) ( Inolud  ing  tax  and : 
:    payment  adjust,  i 
:        ments )  4/  i 

Fanner '  s 
share  6^ 

t 

^Marketing  ohargfts 
^as  percentage  of 
J    retail  oost 

Dollars 

Dollars 

Dollars 

Dollars 

Percent 

Pe  roent 

124 

140 

140 

47 

53 

125 

147 

147 

46 

64 

120 

147 

147 

45 

55 

145 

... 

176 

176 

45 

55 

210 

233 

255 

47 

58 

235 

228 

225 

.  51 

49 

250 

263 

265 

49 

51 

245 

321 

321 

48 

67 

172 

255 

255 

40 

60 

163 

245 

245 

40 

60 

166 

247 

247 

40 

60 

166 

240 

240 

41 

59 

191 

251 

251 

48 

57 

188 

260 

260 

42 

58 

180 

254 

254 

41 

59 

185 

250 

250 

48 

57 

183 

252 

252 

42 

58 

165 

256 

256 

39 

61 

121 

218 

218 

86 

64 

92 

ige 

192 

82 

68 

90 

92 

186 

184 

88  *  - 

67 

107 

116  ■' 

204 

196 

84 

68 

138 

147 " 

209 

200 

40- 

68 

143 

206 

206 

41 

69 

156 

206 

206 

48 

R7 

V  f 

128 

200 

200 

89 

SI 

122 

194 

so 

ox 

128 

189 

189 

40 

60 

154 

193 

44 

56 

1  QA 

*o 

oc 

u 

225 

226 

215 

215 

51 

49 

232 

232 

211 

212 

52 

48 

241 

242 

219 

219 

6? 

ctv 

924 

»  A  9 

vo 

238 

259 

246 

246 

49 ' 

SI 

VX 

238 

259 

240 

247 

60 

62 

232 

255 

228 

237 

50 

52 

235 

254 

218 

227 

52  ■ 

'50 

257 

238 

214 

223 

.52 

49 

258 

245 

216 

225 

53 

50 

239 

244 

213 

223 

53 

49 

242 

247 

210 

222 

53  ' 

49 

237 

259 

221 

226 

62 

49 

242 

248 

211 

223 

58 

49 

239 

245 

210 

223 

58 

50 

241 

250 

206 

219 

54 

49 

238 

247 

218 

226 

,  .  ,58 

50 

235 

241 

221 

234 

62 

51 

236 

242 

224 

236 

51 

51 

235 

241 

229 

241 

.  51  . 

52 

237 

243 

222 

254 

62 

51 

1945  . 
January 
February 
March  . 

.  April  . 
May  ... 
June  . . 
July  .. 
August 
Septenfeor 
October  . 
November 
December 
Average 


1944  .  : 
January  ...i 
February 
March  .....I 

;  April   

'    May  : 

June  : 

July  : 

August  


440 
445 
460 
474 
484 
478 
460 
451 
451 
454 
452 
462 
458 


453 
449 
447 
461 
466 
460 
464 
459 


1/'  Calculated  frcm  retail  prices  collected  ty  the  Bxtreau  of  Labor  Statistios  and  the  Bureau  of  Agricultural  Economics* 
^2^  Payments  to  farmers  for  equivalent  quantities  of  farm  produce  minus  imputed  value  of  byproducts  obtained  in  processing* 
5/  Includes  Government  psiyments  to  producers  of  selected  products  except  benefit,  conservation,  and  parity  payments  after 
1935. 

V  Marketing  charges  equal  margin  minus  processor  taxes  plus  Qovernmsnt  payments  to  marketing  agencies* 

2/  Farmer's  share  of  consumer's  food  dollar  calculated  from  farm  value  before  addition  of  producer  payments. 
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Table  2,-  Pood  cost  and  expenditures  compared  with  total  income  per  person, 

United  States  average  l/ 


Year  and  month 


1S35"'39  avcrngo 

1C.L2   

15ii.3   


19lii|.  -  Apr .  ... 

May  ' . . . . 

June  , . ♦ 
Tf  *Se e*^ nob esT  *i n 


Total 
income 


"trolT" 
"520 

857 
l,0l!2 

i7i2b" 

1,127 

1,133 


Total 
expendi- 
tures 
for 
c  ons  umer 
goods 
and 
services 

'  "TOT" 
~W> 
612 
685 


Food  expenditures     j  Cost  to  consmer*l)TTix"ed' 
Xs'  p  ercenfage  b"f  i  (quantities  of  foods  reore- 
m  'L~-\     '  senting  average  annual  oonxj 
.^^^^ ; sumption  per  person,  1935j^. 
^  ^  ~"  Xs  percentage  of 

sTotal  ex*^ 
tpenditures 
:for  goods 
:  and 


Total 
Actual : . 

ineome 


expe: 
tures 

for 

goods 

and 
services 


Actual 


Total 
income 


Dol. 

llT" 

199 
219 


Pot. 

23 
21 


Pot, 

^26~ 

33 
32 


Dol. 

U^9 
170 


Pet.' 

"W 
17 
16 


XinuaT' rates*  by  months '""Teas  onalTy  aSjus^ed" 

loE  223"  2o'  32  "Tyb"'^  15 
787  230  20  29  170  15 
719       229         20  32         170  15 


services 

"pctT  " 

"2^ 
2i| 
...  Jl. 

22 
2ii 


orTginal"  table'  p.~T,  April4iray  'l^l!.3'  "issue'. 
Table   3 Indexes  df  cons 


Year  and  month 


1^2'^/ 
1935-39 
Fll 
19'-;2  .. 
lf'1^3  .. 
l^l;-3  " 


average 


ISlii;  - 


July  . 
August 
September 
October  , 
November 
December 
January  . 
Februarjr 
March 
April 
May 
June  . 
July  . 


ii  onagri - 
cultural 

income 
payments 

1/ 

' '  '  122  ' " 
100 

158 

170 

207 

209 

210 

211 

213 

217 

219 

222 

22ii. 

225 

22U 

226 
6/228 
7/229 


umer  income 

1935 
"  I'^nEHTy' 
earnings 

per 
employed 
factory 
T/orker  2/j 

llB' 

100 

132 

166 

196 

19ii- 

197 

201 

201;. 

205 

202 

205 

206 

207 

206 

209 
6/210 
7/205 


and  of  hourly  earnings  in  marketing, 
-39  =  100 

HouFly  'e'arnings'  in  marketing"  enterprise|| 
:      Food      :  Food 


Class  I 
steam 
railvj-ays 

3/ 
- . .      -  - 

100 
106 
119 
121 
119 
120 
121 
121 
123 
I2I1 
■  132 
137 
133 
I3ij- 
133 
133 
13U 


^processing  ;mark  e t  ing 


V 


Cotton- 
process: 


• 

% 

100 

100 

100 

116 

110 

119 

128 

120 

139 

139 

130 

152 

lltO 

130 

152 

lijO 

131 

151 

11^.0 

132 

i5i+ 

\hZ 

133 

153 

iU5 

I3U 

153 

11^6 

152 

153 

11^6 

155 

15U 

1I.-6 

135 

I5ii 

1I1.6 

135 

156 

ii;7 

137 

161 

li-19 

138 

163 

1U9 

138 

16U 

lli7 

138  ■ 

165 

1/  United  States  Department  of  Cormnerce  estimates.    Adjusted  for  seasonal  variation, 
l^evised  series,     2/  Prepared  in  the  Bureau  of  Agricultural  Economics  from  data  of 
the  Bureau  of  Labor  Statistics,  adjusted,  for  seasonal  variation,     3/  Compiled  from 
data  published  by  the  Interstate  Com::-.ierce  Caiaij.ission,    Lj/  Bureau  oF  Labor 
Statistics,    5/  'Teighted  composite  of  earni:ags  in  s tesjii~l'ail-v:ays,  food  processing, 
wholesaling,  "and  retailing,    6/  Hevised.     7/  Preliminary  estiiiiates. 
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Prio#  aprwad*  b»tw»«i  fameri  and  oonaumera  -  food  produotii    R«t«ll  prlo*,  f*ra  value  of  •qulTftlent  quantitlM  •old  by 
prodiia»ri»  byproduct  •djusbwnt,  Bi«rk»tln«  margin,  mA  fftm«r*i  atere  of  retail  prioe,  Aueust  1944 


Vnii 


Farm  oqulT*l«nt 


Market  b«Bk«t 

M»at  products  . . . 
Dairy  products  .* 
Poultry  and  eggs 


Bakery  and  other  cereal 
produots,  all  Ingredients  .... 

Grain  

Bakery  prodizsts,  all  iiigrod  = 

Grain  

Other  cereal  produota   


All  fruite  and  vogotablee   

Freob  fruits  and  Tegetablas  . 

Fresh  vegetables 
Canned  fruite  and  vegetables 


Klseellaneous  products 


Farm  equivalent  of 
retail  unit 


Beef 
Pork 


2,16  lb.  good  grade  cattle 
2.16  lb.  lamb 
1.41  lb.  live  hog 


Butter  I  Butterfat  and  fans  butter 

Cheese,  American  :  10.08  lb.  millc 

Braporated  milk  ,  t  1.96  lb.  milk 

Fluid  milk  .1  Farm  retail  end  i^olesale  milk 


Eggs  ... 
Chicken 


l.OS  doE. 
1-136  lb.  chicken 


White  bread   :  .912  lb.  wheat 

Whole  irheet  bread  t  .690  lb.  vhset 

Rye  bread  :  .652  lb.  wheat  and  .304  lb. rye 

Soda  crackers  :  1*408  lb.  i^eat 


Corn  flakes  • 
Com  meal  ... 
Flour,  white 
Macaroni  .... 
Rice 

Rolled  oate  . 
Iflheat  cereal 


Apples  , . . . 
Grapefruit 
Oranges  ... 


1.06  lb.  corn 
1.543  lb,  com 
1.41  lb.  wheat 
1.99  lb,  wheat 
1.66  lb.  rough  rloe 
2.05  lb.  oats 
5,017  lb.  lAieat 

,0224  bu.  apples 
.0163  box 
•0613  box 


Beats  :  .0269  bu.  beets  fbr  narket 

Beans,  snap  .0576  bu.  beans  for  market 

Cabbage  ,  ....i  1.10  lb.  cabbage  for  maricet 

Carrot  t  .0222  bu. 

Lettuce   ...i  .0251  ort, 

Oniona   :  1.06  lb. 

Potatoes   ;  .0174  bu. 

Splnaoh  :  .0658  bu.  for  market 

Sweetpotatoes  i  ,0204  bu. 

Grapefruit  Juice,  canned   i  .045  box  grapefruit 

Feaohes,  canned   t  1-.89  lb.  Calif,  ollng  p^aafaeo 

Beans,  green,  oanned  ......i  .68  lb.  beans 

Com,  oanned  •  •  :  5.05  lb.  aweet  oom 

Peas,  cEumed   i  .89  lb.  peas 

Tomatoes,  oanned  ..>*.  ...i  2.41  lb.  tomatoes 

Prunes   :      1  lb.  dried  Calif,  prunes 

Havy  beans  tl  lb,  Uloh.  and  N.T.  navy  beans 

Beet  sugar  .......tSugar  beets,  estimated  by  years 

Cane  sugar  ••...«...  ......i  Sugarcane,  eetijnated  by  years 

Com  sirup  ....I...  ,034  bu.  oom 

Margarine  •tCottooseed,  soybeans,  and  skim 

J  milk 

Salad  and  cooking  oil  Cottonseed  and  com 

Vegetable  shortening  ■  .*•:      Cottonseed  and  soybeans 

Peanut  butter  tl*72  lb.  famera*  stock  peanuts 


Ret* lit 
prloe  I 


fam 
value 


allow 


fern 
value 


t  Margin  , 
adjusted 

for 

:  ^-  , 
products 


Govemment 
Far-  marketing 
mar's  taiee  (-) 
•hare       and  pay- 

,    aenta  (/) 


Got  era- 
id-    '  mei± 
Jueted^payments^    film  - 
margin. to  pro- 
dm  era 


Ad- 


value 


Ad- 
justed 

far- 
mer '  s 
share 


tDolXftrs 

Dollar. 

Dollars 

Dollars 

Dollars 

Paroeizt 

Doll,  are 

Doll  ars 

Dollare 

Dollars 

Ffiroen'b 

I4&9.01 

236,56 

,  0 

62 

78  -0,37 

233  .  86 

6.56 

243,12 

65 

:100.76 

84.79 

7.94 

76,86 

23,91 

76 

6,40 

50.51 



76,86 

7« 

t  88.9« 

61.62 



61.62 

37.54 

58 

/ 

2,60 

59.94 

5,88 

67,50 

66 

19S&-S9  annual. 

!  40.27 

27.82 



27,82 

12.45 

69 

12.46 



27,82 

69 

average  < 

quantities  . 

:  6S.64 





18^4S 

45.21 

29 

/  1. 

23  -  .05 

46.39 

.21 

18,64 

29 

purchased,  , 

:   

17,95 

3,72 

14.21 



22 

/ 

1.10 









per  family  f 

:  38,56 

29,69 

/    ,68    -  .06 

50.52 

.21 

9,08 

24 

1      of  three  ) 

19 

.65 

average  . 

'  26~oe 

12  14 

2  68 

9  66 

16~62 

58 

,66 

16  07 

■ 

38 

oonsumers  . 

I  * 

■i:s.02 

52,92 



62.92 

80.10 

40 

,11 

81.21 



52,92 

40 

,01 

:  57.09 

23,62 



23.52 

35,57 

41 

53^67 



2S.62 

41 

I  17.06 

4.22 



4.22 

12.85 

25 

/ 

,57 

13.40 



4,22 

26 

■ 

I  32. 3€ 

■ 

5.44 

/  -« 

-.52 

3.6 

,4 

9,39 

29 

t  CanbB 

Cent« 

C»its 

Cmtt 

F.ro.Bt 

Caits 

Cent. 

Cmte 

Csnts 

Paramit 

■  y^* 

1  53,1 

1/52,6 

4.7 

27,8 

5.8 

64 

/ 

2.0 

7,8 

t  Lb. 

!  35,1 

26,6 

5.6 

21,0 

14.1 

60 

1.6 

15.7 

:  Lb. 

:  25,5 

19,0 

0.2 

18.8 

6.7 

74 

1.8 

8.6 

18.8 

74 

:  Lb. 

t  49,0 

41.0 

41.0 

8,0 

84 

/ 

6.0 

13,0 

5.04 

46.0 

94 

:  Lb. 

t  38,0 

25,6 

26.6 

12.5 

67 

/ 

3.77 

16,3 

5.66 

29.1 

77 

I    14^  0£,  oan 

I  10.4 

5,66 

III 

S.66 

4.7 

64 

,78 

6.44 

62 

:  Qt, 

t  14.7 

8.65 



8,83 

6.9 

60 

/ 

.08 

6,0 

.96 

9,78 

67 

I  Dos. 

I  49,1 

34,0 

S4.0 

15.1 

69 

16,1 

34,0 

69 

t  Lb. 

■  40,2 

27.4 

zn 

27,4 

12,8 

68 

12.8 

27.4 

68 

1  Lb. 

t  9.4 

2e06 

•  42 

1,63 

7.8 

17 

,16 

8,0 

1.85 

17 

:  Lb. 

t  10.2 

X.65 

.13 

1,42 

8,8 

14 

.12 

3,9 

1.42 

14 

I  Lb. 

1  10,6 

2.06 

,38 

1.68 

8,8 

18 

,11 

8,9 

1.68 

16 

t  Lb. 

:  16.2 

3,17 

,66 

2,62 

15,  7 

14 

,08 

16.8 

2.62 

14 

:     8  OE.  pkg. 

:  6.6 

2,61 

•  94 

1,67 

5,0 

24 

6,0 

1,67 

24 

1  Lb. 

I  5.7 

2,61 

.50 

2,31 

3,4 

41 

3.4 

2.31 

41 

:  Lb. 

1  6.7 

3,17 

•  86 

2,62 

5.2 

44 

.18 

3,4 

2.52 

44 

:  Lb. 

1  15.8 

4,62 

1.72 

2.81 

15,0 

16 

.29 

13.3 



2.81 

18 

,  Lb- 

:  12.0 

6.38 

.91 

5,47 

6.5 

46 

6,6 



6.47 

46 

:  Lb. 

;  10.0 

4,6  4 

.87 

3,67 

6,3 

57 

6,3 

3.67 

37 

:     28  OE.  pkg. 

:  23.2 

6,79 

1.10 

5,69 

17,6 

26 

/ 

.66 

18,0 

5.69 

26 

t  Lb. 

t  18*6 

4,75 

4,75 

8,8 

55 

/ 

,01 

8.8 

4,75 

35 

:  Eaob 

:  9.9 

4.81 

4,81 

5,1 

5.1 

4,81 

49 

Dos, 

I  46,5 

26.7 



25.7 

22.8 

•>s 

22.8 

26.7 

63 

•  Bunch 

I  7.3 

2,&9 

2,69 

4o7 

36 

4.7 

2.69 

86 

I  Lb. 

s  is.e 

8.06 



8,06 

5.7 

58 

6,7 

III 

8.06 

68 

:  Lb. 

I  4.6 

2.43 

— 

2.43 

2.1 

64 

2.1 



2.43 

54 

t  Bunofa 

1  8.7 

5.66 

5,66 

6.0 

42 

6.0' 

5.66 

42 

I  HMd 

t  10.7 

6.81 

6.61 

3.9 

64 

3.9 

6,81 

64 

:  Lb. 

:  6,9 

2.87 

2.87 

4.0 

42 

4.0 

2.87 

42 

1  Lb. 

1  5.2 

2,77 



2.77 

2,4 

65 

2.4 



2.77 

65 

:  Lb. 

I  11.9 

7.02 



7,02 

4.? 

59 

4.9 

7.02 

69 

:  Lb. 

:  10.7 

6,26 



6,26 

6,^ 

49 

6.4 

6.26 

49 

:      ^o,  2  oan 

!  14,7 

5,08 

6.08 

9,6 

55 

2,1 

11.7 

5.08 

36 

I      No.  2^  oan 

1  27,7 

7,06 

,  7,06 

20.6 

23 

,1 

20.7 

7.06 

26 

:      Ro.  2  ou 

I  13,2 

3.86 

5,86 

9.4 

29 

.» 

10.5 

5. 85 

29 

:      No.  2  oan 

!  14„8 

2.80 

2.80 

12.0 

19 

I 

.7 

12.7 

2.80 

19 

t      No.  2  oan 

1  13.1 

3,25 

3.25 

9.8 

25 

1.5 

11.1 

3.2  S 

25 

I      No.  2  oan 

I  12.1 

3.13 

3.13 

9,0 

26 

.« 

9.6 

3.13 

26 

:  Lb. 

:  17.6 

9.22 

9.22 

8,3 

55 

2.5 

10.8 

9.22 

63 

I  Lb. 

1  10.1 

6.89 

5,89 

4,2 

68 

.7 

4.9 

5,89 

68 

:  Lb. 

I  7.2 

2.91 

4,5 

40 

/  ,49  -  ,64 

4,2 

.S3 

5.77 

52 

■  Lb. 

1  6.9 

2.93 

•26 

2.68 

4,2 

39 

/  .18  -  .54 

3.8 

•  84 

5.62 

61 

24  01. 

1  13.0 

3.96 

1.17 

2.81 

10,2 

22 

10.2 

2.81 

22 

Lb. 

:  24,0 

8.68 

15,4 

36 

.61 

14.9 

8.58 

36 

!  Pt. 

:  30,6 

8,90 

21,7 

29 

21,7 

8.90 

29 

:  Lb. 

:  23,6 

10,26 

15,3 

43 

10.2S 

43 

1  Lb. 

:  26.8 

16,1 

16.1 

9.7 

62 

/  4.5 

14.2 

IS.l 

62 

1/  Groea  farm  value  before  adjusting  for  p;ood  grade  premium  was  22.7  oents. 
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Table  6.-  Frle*  spreada  bstvesn  famara  and  acDaunmra  -  food  {rodnotai    Ratail  prloa  and  farm  value,  August  1944 


Bet  farm  T«lue  1/ 

1 Percentage  change  to 


CoQimodity 


Betall 
unit 


Retail  price 
:  I  Percentage  change  to 


19S6-S9iAugust  :  July 
aTerageT  1943    i  1944 


lAugust 
I  1944 


August  1944  from 
August    I  July 
194S      :  1944 


:193S-S9:  Augueti  July  lAugust 
'laveragei    1943  i  1944    i  1944 


August  1944  from 
August    i  July 
1943      I  1944 


Dollars  Dollars  Dollars  Doliara    Percent       Percent    Dollars  Dollars  Dollars  Dollars    Percent  Percent 


Harlcet  basket  

Ueat  products 
Dairy  products 
Poultry  and  eggs 


Balcery  and  other  cereal 
products,  all  Ingredients  .... 

Grain  

Bakery  products,  all  inered. 

Tirain  

Other  cereal  products   


All  fruits  and  Tegetables  : 

Fresh  fruits  and  Tegetables  ; 
Fresh  vegetables  ....... ..i 

Canned  frulta  and  Tegetables: 


Ulscellaneous  producta 


1936-39 

ftnniml 

QtjantltlM 
purdiAsed« 
per  fftmllyj 
of  thr»e 
arerftge 
oonaumers 


Beof  (good  grade) 
Pork  


Butter  

Cheese,  American 
STaporated  milk  . 
Fluid  Bilk  


:1^  ' 


Eggs  ... 
Chicken 


White  bread  

Hlhole  ufaeat  bread 

I^e  bread   

Soda  crackers  . . . . 


Lb. 
Lb. 
Lb. 

Lb. 
Lb. 

OS. 

Qt. 

Doz. 
Lb. 

Lb. 
Lb. 
Lb. 
Lb. 


Corn  flakes   6  oz.  pkg. 

Com  meal   :  Lb. 

Flour,  vhite  t  Lb. 

Macaroni    Lb. 

Rice    Lb. 

Rolled  oats   :  Lb. 

Wisat  cereal   :28  ot.  pkg, 

Apples   ..................t  Lb. 

Grapefruit   :  Bach 

Oranges  Dos. 

Beeta    Bunoh 

Beans,  snap   ...t  Lb« 

Cabbage   :  Lb. 

Carrots   .•••..••i  Bunch 

Lettuoe  •:  Head 

Onions  •  •  ..:  Lb. 

Potatoes  I  Lb. 

Spinaoh  .i  Lb. 

Sweetpotatoes  ....t  Lb. 

Grapefruit  ^ice,  canned   .i  Bo.  Z  ean 

Peaches,  cained   :Bo.  oan 

Beans,  green,  oacnad   i  Ho.  2  can 

Com,  earned  ...i  No.  2  can 

Peas,  canned  .....i  Ho.  2  can 

Tomatoes,  canned  ..i  Ho.  2  oan 


Prunes  .... 
RaTy  beans 


Beet  sugar  ..i 

Cans  sugar  

Cora  sirup  i 

Uargarine  ......i 

Salad  and  oooking  oil 

Vegetable  shortening  ............t 

Peanut  butter  ......••t 


Lb. 
Lb. 

Lb. 
Lb. 
24  oi. 
Lb. 
Pt. 
Lb. 
Lb. 


451.23    464.26  459.01 


102.80 

101.23 

100,76 

88.02 

88.96 

88.96 

41.12 

38.37 

40.27 

62.32 

63.82 

63.64 

88.44 

38.55 

36.66 

23.88 

25.27 

25.08 

124.14 

138.76 

133.02 

98.26 

113.46 

107.57 

54.75 

57.44 

57.09 

17.60 

16.96 

17.05 

32.83 

32.41 

32.36 

Cents 

Cents 

Cents 

33  4 

33  1 

55  2 

36.1 

25  5 

25  5 

49.4 

49.0 

49  0 
* 

36.1 

36.0 

38.0 

10.5 

10.4 

10.4 

14.5 

14.7 

14.7 

51.8 

45.7 

49.1 

39.2 

39.5 

40.2 

9a4 

9a4 

9.4 

1.0*S 

10«S 

10,7 

10*5 

10.5 

17»6 

18»1 

18.2 

6*6 

6*7 

6*6 

5a0 

5*7 

5.7 

6o4 

6*8 

5o7 

15,6 

15.7 

15.8 

11.8 

11.9 

12.0 

8.6 

9.9 

10.0 

23.4 

23.0 

23.2 

9*1 

9  6 

9  9 

49.4 

48.4 

48.5 

8.7 

7,5 

7.3 

13.6 

13.2 

13.6 

4.6 

4.4 

4.5 

8.1 

8.6 

8,7 

12.5 

10.1 

10.7 

8.4 

7.7 

6.9 

4.2 

5.2 

5.2 

13.7 

10.5 

11.9 

12.4 

11.8 

10.7 

14.7 

14.8 

14.7 

26.8 

27.7 

27.7 

14.5 

13.1 

13.2 

14.3 

14.7 

14.8 

14.6 

13.1 

13.1 

12.6 

12.0 

12.1 

16.9 

17.3 

17.6 

9.6 

10.0 

10.1 

7.2 

7.2 

7.2 

7.0 

7.0 

6.9 

12.9 

13.0 

13.0 

24.0 

24.2 

24.0 

30.5 

30.6 

30.6 

23.7 

23.6 

23.6 

30.2 

25.8 

26.8 

2 

-  1 

137.44 

232.99 

235.44 

236.56 

/  2 

2 

2/ 

46.36 

75.36 

76.41 

76.86 

/  2 

1 

0 

33.47 

50.78 

51.40 

51.62 

/  2 

2 

/  s 

17.66 

31.06 

26.93 

27.82 

-  10 

-  16 

/  2 

0 

/  7 

-  14 

-  18 
/24 

-  IS 

-  14 

0 

/  5 

-  S 

/  s 

-  10 

-  4 


4 

5 

0 
1 
1 
0 
0 
0 
16 


/  2 

2/ 

11.39 

17.54 

18.78 

18.43 

9.04 

13.30 

14.64 

14.21 

0 

2/ 

5.41 

8.59 

8.95 

8.87 

3.06 

4.36 

4.79 

4.66 

/'s 

-  1 

5.98 

8.96 

9.86 

9.56 

-  4 

23.91 

60.11 

53.05 

52.92 

-  6 

20.30 

43.60 

45.37 

4^.13 

i  I 

-  1 

11.48 

22.96 

22.52 

23.62 

-  3 

/  1 

1.92 

3.60 

4.14 

4.22 

-  1 

2/ 

4.77 

8.16 

8.87 

8.92 

Percent 

Percent 

Cents 

Cents 

Cents 

Cents 

-  1 

-  1 

16.2 

26.0 

28.8 

27.8 

.  1 

2/ 

13.2 

21.8 

22.1 

21.0 

-  3 

0 

11.7 

19.0 

17.7 

18.8 

-  1 

0 

23.9 

40.7 

41.0 

41.0 

0 

13.6 

24,8 

24.8 

26.5 

-  1 

0 

2.86 

5.57 

5.37 

6.66 

/  3 

0 

6.32 

8.67 

8.83 

8.83 

-  5 

22.3 

40.0 

32.1 

34.0 

/  ! 

/  2 

16.9 

29.1 

27.6 

27.4 

0 

0 

1.08 

1.53 

1.68- 

1.63 

-  2 

-  1 

.90 

1.34 

1,46 

1.42 

-  2 

0 

1.04 

1.52 

1.72 

1.68 

/  3 

/  1 

1.67 

2.37 

2.60 

2.62 

-  3 

-  1 

.84 

1.44 

1,57 

1.67 

0 

1.40 

2.16 

2,31 

2.51 

1.67 

2.37 

2.60 

2.52 

1.87 

2.46 

2.90 

2.80 

il 

2.37 

5.25 

6,60 

6.47 

id 

1.74 

3.35 

4.00 

3.67 

- 1 

3.66 

5.33 

5.86 

6.69 

/  38 

-  19 

2.03 

4.84 

5.89 

4.76 

/  9 

/  3 

4.24 

4.50 

4.81 

-  2 

0 

11.0 

23.9 

24.8 

25.7 

-  3 

/  6 

-  10 

0 

/IS 

-  9 


J/  .81 
4/  1.69 
V  3,61 
y  1,30 

1.25 
4/  2.84 

1.66 

3/ 
2.53 
1.95 
1.50 
2.29 
1.49 

2.99 
3.02 

1.73 
1.78 
1.79 
4.30 
4.44 
5.21 
6.1 


3.50 
6.66 
1.90 
2.78 
6.68 
3.40 
2.73 
8.29 
5.67 

4.30 
6.79 
4.01 
2.22 
3.54 
2.46 

7.29 
6.26 

2.36 
2.53 
2.56 
7.96 
8.97 
9.51 
12.3 


2.85 
6.19 
2.23 
4.33 
4.04 
2.93 
2.40 
6.42 
4.69 

5.72 
6.23 
3.86 
2.79 
3.24 
3.15 

9.22 
5.89 

2.91 
2.68 
2.81 
8.45 
8.85 

10.14 

16.2 


2.59 
8.06 
2.43 
3.66 
6.81 
2.87 
2.77 
7.02 
5.26 

5,08 
7.06 
3.86 
2,80 
3.26 
3.13 

9.22 
6.89 

2.91 
2.68 
2.81 
8.58 
8.90 

10.26 

16.1 


/  5 
6  ' 

^^ 

/  9 
Percent 

/  7 

-  4 

-  1 

/  2 

-  16 

-  6 

/  6 

/u 

6  * 

/lO 
/  7 

-  2 
/13 
/  8 

-  26 
/  23 
/  28 
/  32 

/  3 

-  16 

/  1 

-  15 

-  7 

/18 
/  22 

-  4 
/  26 

-  3 
/  28 

/  26 
/  12 

/  23 

/  8 

-  1 

/  51 


1/  Adjusted  to  eicluiJe  Imputed  value  of  non-food  byproduott  obtained  In  prooeealn^* 
2/  Lose  than  0.6  of  one  peroect. 
Z/  Price  data  not  aTallable* 

"4/  Estimated  for  1955-59  from  data  available  for  1957-59. 


2/ 
/  1 

2/ 
/  3 

-  2 

-  3 

-  1 

-  5 

-  3 

C 

-  1 

>i  * 

/  2 
/  1 
Percent 

-  3 

-  6 


-  3 

-  S 

-  2 

-  3 

0 
0 

-  3 

-  5 

-  2 

-  8 

-  5 

-  19 
/  4 

-  9 

/  30 

/  9 

-  16 
/  69 

-  2 
/16 
/  30 
/12 

-  11 
/13 

0 
0 
0 

-  1 

0 
0 
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takl*  6.-  ?rlo*  wfntAt  batwaan  faraart  aal  soumaara  -  food  prodnotat  Harglaa,  and  fans  ralua  as  percental  of  retail  prlee,  Augaat  l^Wi 

^^^^^  ^j- 


OOBBOdltr 


aatatl 

TIBit 


1 

i  Percantaga 

s            retail  price 

1935-39  ' 

incuat  ' 

luguat 

t      ohaa^  to 

I  ! 

1 

July 

aTarac*  ' 

I9U3  1 

I9irt  ' 
1 

igiw 

:Aiiffaat  1944  f ron-!  1935-39i 

Aaguat: 

:  Augaat 

:  An^at  : 

Juljr 

:  aTeraj;ei 

1943  I 

1944 

:  194V 

I    1943  : 

1944 

:  t 

Doliara 

Doliara 

Doliara 

Doliara 

Fercant 

Percent  Peroant  Percent  Percent  Percent 

a03.01 

218. 2U 

228.83 

222.'»5 

T  2 

-  3 

40 

52 

51 

52 

27.>t5 

2lt.«2 

23.91 

-  13 

-  U 

cri 

73 

75 

76 

33.80 

37.2«» 

37.56 

37.3'* 

2/ 

-  1 

58 

58 

8.91 

10.07 

imu 

12.*5 

/  »> 

/  9 

66 

76 

70 

69 

'♦3.70 

itU.78 

«>5.04 

45.a 

T  1 

21 

28 

29 

29 

31.22 

29.85 

29.62 

29.69 

-  1 

if' 

15 

22 

23 

23 

12.U8 

lU.93 

15.''2 

15.52 

1  k 
T  4 

i  1 

32 

37 

39 

38 

53.67 

7'*.03 

86. 

80.10 

i  8 

-  7 

31 

40 

38 

40 

7<i 

68.09 

62.^ 

^  14 

-  8 

35 

44 

40 

42 

21.«>» 

31.80 

3'*.92 

33.57 

i  6 

-  4 

3'* 

42 

39 

41 

12.22 

lU.OO 

12.82 

12.83 

-  8 

2/ 

14 

20 

24 

25 

a. 20 

24. S7 

23. 5H 

23.44 

-  5 

2/ 

IS 

25 

27 

28 

Canta 

Canta 

Canta 

Canta 

Pare ant 

Percent  Percent  Percent  Percent  Percent 

12.9 

7  6 
1  .o 

U.fi 

-  30 

^  15 

56 

77 

86 

SU 

13.6 

13.6 

13^1 

14.1 

/  8 

49 

62 

63 

60 

10.9 

7.2 

7.8 

6.7 

-  7 

-  14 

52 

73 

69 

7U 

11.1 

8.7 

e.O 

8.0 

-  8 

0 

68 

82 

84 

84 

Ad. J 

Id. 5 

-  6 

-  5 

53 

65 

65 

67 

5.1 

5.0 

"♦.7 

-  8 

-  b 

39 

51 

52 

9- 

5.1 

5.6 

5.9 

5.9 

/  5 

0 

55 

61 

60 

60 

b.7 

11.8 

13.6 

15.1 

i  28 

/  11 

77 

77 

70 

69 

13.1 

10.1 

12.0 

12.8 

f  27 

/  7 

56 

7>* 

70 

68 

8.0 

7.9 

7-7 

7.8 

-  1 

/  1 

12 

16 

18 

17 

8.7 

8.7 

8.8 

-  ? 

/  1 

9 

13 

14 

14 

9.0 

9.2 

e.s 

8.8 

0 

10 

14 

16 

16 

l't.3 

15.2 

15.5 

15.7 

,<  3 

/  1 

10 

13 

14 

14 

0*  *• 

-   7  ' 

-  2 

11 

21 

23 

24 

1.6 

2.8 

3.'* 

/  21 

0 

"♦7 

41 

ul 

2.2 

3.0 

3.2 

3.2 

0 

43 

44 

't5 

13.0 

13.1 

12.8 

13.0 

-  1 

4  2 

13 

16 

18 

18 

U.8 

6.6 

6.3 

6.5 

-  2 

^  3 

44 

>*7 

46 

5.<> 

5.H 

5.9 

6.3 

/  17 

/  7 

'I 

38 

40 

37 

20.5 

18.1 

17.1 

17.5 

-  3 

/  2 

15 

23 

25 

25 

2.9 

5.0 

10.7 

8.S 

/  7b 

18 

41 

49 

35 

35 

2/ 

'*.9 

5.1 

5.1 

0 

2/ 

47 

47 

49 

18.8 

25.5 

23.6 

22.8 

.  11 

-  3 

37 

48 

51 

53 

5.2 

'+.7 

4.7 

-  10 

0 

2/ 

40 

38 

35 

5.9 

7.0 

5.7 

-  If 

-  19 

40 

49 

47 

58 

?.6 

2.2 

2.1 

-  19 

-  5 

2U 

42 

51 

54  • 

3.7 

5.3 

5.0 

-  6 

^  16 

31 

34 

50 

'»2 

1  5.1 

5.9 

6.1 

3.9 

-  34 

-  36 

41 

53 

40 

64 

3.2 

5.0 

U.8 

4.0 

-  20 

-  17 

29  ' 

40 

38 

42 

>  1.3 

1.5 

2.8 

2.4 

/  60 

-  14 

56 

65 

46 

53 

1  )».>» 

5.'* 

5.1 

U-9 

-  9 

-  4 

39 

61 

52 

59 

1  2.H 

6.7 

7.1 

5.4 

-  19 

-  24 

41 

46 

40 

49 

Market  taakat 


Meat  prodtMta  . . . 
Dali7  prodaota  .. 
Pooltrj  and  agg> 


Bakery  and  other  oaroal 
predueta,  all  Ingradienta 

Oraln   s 

Bakery  prodnota,  all  in^ad 

Orain   

Other  earaal  prodoata  t 

t 

All  fratte  and  ragetablaa   

Treah  fralta  and  ragetablaa  . 

7reah  ragetatles   

Canned  fralta  and  ragetaUea 


Miaeallaaaoaa  prodnota 


1935-39 
annual 
J  araraga  , 

\  <(iasLntitlaa< 
'v  purehaBad. 
Jpar  faally! 
\.  of  throa  . 

(oonaoaara 

) 
t) 
:) 
1) 
«) 
i) 
i) 


Beef  (good  grade) 
Laah   

Pork  


Butter   

Cheeae,  Aaarloan   

Ir^iorated  allk  t  14^  01. 


Lb. 
Lb. 
Lb. 

Lb. 
Lb. 


Pluld  allk 


B«a  ... 

Chicken 


White  bread   

Whole  wheat  bread 

Bye  bread  

Soda  oraokera  . . . . 


qt. 

Dot. 
Lb. 

Lb. 
Lb. 
Lb. 
Lb. 


Cora  flaket  t  8  01.  pkg. 

Coin  aaal   >  lih. 

Plaur,  white  t  Lb. 

Macaroni   1 

Rioa   t  Lb. 

Soiled  eata   1  Lb. 


Wheat  cereal   <28  ot.  pkg. 


i^plaa  . . . . 

Or^tefrait 
Orangaa  . . . 


Beets   

Baana,  anap  .. 

Cabbage   

Carrots   

Lattooe   

Onlana   

Potatoaa   

Spinach   

Swaatpetatoas 


Lb. 

laoh 

Dot. 

Bunch 

Lb. 

Lb. 
Bunch 

Head 

Lb. 

Lb. 

Lb. 

Lb. 

No.  2  can 


Or^iafmit  Jnloa,  canned  ..  

Peaohea  canned  t  Ho.  2^  oaa 

Baana,  grean,  cannsd   t  Bo.  2  oan 

Corn,  oannad  :  Ho.  3  can 

Paaa,  canned  i  Ho.  2  can 

loaatoaa,  canned   t  Ho.  2  eaa 


Praaaa  . . . . 
Nary  beans 


Lb. 
Lb. 


Beat  angar  <  Lo. 

Cane  sagar  :  Lb. 

Com  slr<9  t  24  ot. 

Margarine  I  Lb. 

Salad  and  cooking  oil   :  Pt. 

Vegetable  ahortaning  1  Lb. 

Peaaat  batter   :  Lb. 

1  


1, 

9.'» 
10.6 
13.3 

7-9 

7.0 
3-5 

4.0 
3.7 
9.7 
13.8 

20.1 
14.3 

11.5 


4/  10.4 
21.0 
10.5 
12.1 
11.3 
10.2 

9.6 

».3 

4.8 
U.5 
.  10.3 
16.0 
21.5 
14.2 
17.9 


9.1 

a.5 
9.3 
11.9 
9.9 
8.9 


8.1 

U.l 

'».3 
4.3 

10.2 
15.8 
21.3 
13.5 
9.6 


9.6 
20.6 

9.4 
12.0 

9.8 

9.0 

8.3 
4.2 

'».3 
4.2 
10.2 
15.4 
21.7 
13.3 
9.8 


~  8 

-  2 

-  10 

-  1 

-  13 

-  12 

-  14 

-  2 

-  10 

-  7 

-  1 
.  4 

4  1 

-  6 

-  *5 


^^4/29 


2/ 
-  1 
/  2 


17 
12 
15 
16 

30 
46 

30 
32 
16 
24 
18 
27 
35 


22 
28 
16 
23 
19 

43 

55 

33 
36 
20 
33 
29 
40 
41 


39 

22 
29 
19 
25 
26 

53 
59 

40 
38 
22 
35 
29 
'»3 
63 


35 
25 
29 
19 
25 
26 

53 
58 

40 

39 
22 
36 
29 

••3 

62 


17    Before  adjasbiant  for  CoTomaant  tazea  and  payaejts  to  marketing  agencies.    See  table  6 
than  .5  of  one  percent, 
data  not  aTaiiaoio. 
atsd. 


2/  Less  th 
1/  Price  d 
i/  Xstiaat 
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Tabic 


Frioe  apreadt  between  faraere  and  eonsiUBera  -  food  prodoetat  Marketing  ohargea  adjnated  for  SoTenment  tazee  upon 
and  pajraenta  to  a&rketing  agenclea,  Augaat  I9UU 


Ooremiient  ■arketlng  taiea  and  paamenta  1/ 


Marketing  charges  2/ 


CoBoodity 


Be tall 
unit 


T«W  IQkll        '    in^.t  lOUk        '1935-39   I   iJlgUBt   I  JulT 

: 


_t  Percentage 
change  to 


I  Anguet  t  August  iqUU  frot 
I     I9W*    I  August  :  July 
_l  t  iqUT    I  IQUU 


Market  baiket 


Neat  products  . . . 
Dairr  predncta  .. 
Poultry  and  eggs 


Bakerjr  and  other  oereal 
products,  all  Ingredients 

drain   

Bakery  produets 

Oraln  

Other  cereal  products 


all  Ingred.i 


.  .1 

i 

All  fmlts  and  Tegetables  t 

Tresh  fmlts  and  regetables  t 

Tresh  regetables   : 

Canned  fmlts  and  regetables: 


Miscellaneous  products 


)  1935-39 

J  annual 

)  arerage 

^quantities' 

)  purchased^ 

)per  faailyf 

)  of  three 

)  srerage 

joonsuners 

) 

) 

) 

) 

) 

) 

) 


Dollars        Pellars  Dollars  Dollars  Dollars    Dollars   Dollars    Dollars   Percent  Parceat 

-1.9«     /  9.31  -0.37      /  12.06  -0.37     /  11.78  -0.37      201.03      227.18     2UO.5I  23: 


.1.09 


.66 
.61 

.98 

.23 

•38 


Beef  (good  grade) 
Laab   

Pork   


Batter   

Cheese,  Afflerican   

Sraporated  nllk   il^  oz. 


riuid  Bilk 


Igga  . . . . 
Chickens 


Vhite  bread   

Vhole  vheat  bread 

Bye  bread   

Soda  crackers  . . . . 


Com  flake<i   !  8  01. 

Cora  aeal   

Tlour,  white   

Hominy  grits   1  2**  01. 

Kuaroni   ■ 

Bice   

Balled  oats   ■ 

Wheat  oerrU.   iS8  et. 


Apples  . . . . 
Orapefmit 
Oranges  . . . 


Beets   

Beane,  snap 
Cabbage  . . . . 
Carrots  .... 

Celery   

Lettuce  .  


Potatoes   

Spinach  

Sweetpotatoes 


Oom,  canned  . . . . 
Peas,  canned  .... 
Toaatoes,  canned 


Prones  .... 
lary  beans 


Beet  sugar   

Cane  sogar   

Corn  ain^  •  

Margarine   

Salad  and  cooklag  oil 
Vegetable  shortening  . 
Peanut  batter   


4  6M 

-.05  /  .lU 
-.05  /  .lU 


—  /  .lU 

—  /"ilU 

-  .2H       -.32  4.  .lU 


1  t 

Cents 

Centa 

:       lb.  : 



4  2.0 

1       Lb.  : 

4  1.6 

Lb.  : 

_  0  .06 

4  1.8 

lb. 

4  5.0 

;       Lb.  1 

4  "h.n 

T  J'  1  1 

* l4^  OS .  can  % 

.:       (Jt.  I 
:  ; 



r'.o-i 

Dos.  t 

t       Lb.  1 

— 

— 

:  1 
1       Lb.  1 

-.08 

Lb.  : 

-.07 

t       Lb.  : 

-.06 

— 

I       Lb.  t 

-.lU 

!  a          b  . 

•  •     0    OC  •    pK^e  1 

—  .01 

,1      Lb.  : 

-!02 

:      Lb.  : 

-.13 

.1  2>t  OS.  pkg.t 

-.03 

t       Lb.  : 

-.lU 

1       Lb.  : 

-.10 

1       Lb.  1 

.128  et.  pkg.  : 
1  i 

.t       Lb.  1 

.(     laoh  ! 

.1     Dot.  1 

t  t 
.  t      Banob  t 

. '     Bunch  : 

.  i      Stalk  I 

. !       Bead  : 

:  Lb. 

t       Lb.  : 

.t       Lb.  t 

t       Lb.  1 

1  I 
. t  Ho.  2  can  t 

.1  >o.  2^  can  1 

fi 

.1  Ho.  2  can  1 

.i  lo.  2  can  t 

.1  Bo.  2  can  t 

\  i 

. t  lo.  2  oan  1 

1  1 

1  Lb. 

t 

1       Lb.  1 

-.35 

-  .5>* 

-•35 

-  .5>» 

.1      2>«  01. 

-.03 

..^4  .» 

,1  Lb. 

-.61 

.:  Pt. 

-.03 

/  .5>» 

1  Lb. 

/  6.U2 

/  2.61 


-.05  /  1.51 

4  1.38 
-.05  4  .81 
/  .68 

/  .70 


4  .08 


4  .19 
4  .Ik 

/  .15 


4  .2>» 
i«~27 

y~65 
4  .01 


.5H,»  .>t9 
.^4  .18 


/  '♦.5 


2.1 
.1 
.8 
.7 
.9 
.6 

2.5 

.7 


4  6.U0 
/  2.60 


.05  /  1.23 

/  1.10 
-.05  /  .68 

/  .55 
/  .55 


U0.65 

33.80 

8.91 

U3.01* 
so.gi* 

12.10 


33.85  31.2'* 
39.73  >w.l7 
10.07  ll.'t't 


UU.87 
29.9l» 
li*.9} 


i«6.50 
30.38 

16.19 


.08 


.16 

.12 
.11 
.06 


.18 

.29 

.55 
.01 


..5>t  4  .18 

-  .51 


^-  H.5 


U.6 
5.1 

6.7 
13.1 

7.9 
8.6 
8.9 
IU.2 

7.1 
l.G 
2.1 
7.0 
12.9 
'♦.7 
5.6 

20.2 
2.9 
18.8 


6.8 
2.6 

n 

5.1 
3.2 

li 

2.U 


16.2 

9.'* 
10.6 
13.3 

7.9 

7.0 
3.5 

3.6 
3.3 
9.7 
13.2 

20.1 

l»».3 

11.2 


5.1 
5.6 

11.8 
10.1 

7.9 
9.1 
9.2 

15.2 

2.8 
3.0 

13.1 
6.6 
5.>» 

18.1 

5.0 
'».9 
25.5 

5.2 
6.9 
2.6 
5-3 

5.9 
5.0 
1.5 
5.'» 
6.7 


21.0 
11.1 
12.3 
11.9 
10.3 

9.6 

'•.3 
U.O 
10.3 
15.9 
21.5 

1U.7 
17.9 


5.0 

6.0 
13.6 

12.0 

7.9 
8.8 
8.9 
15.6 

5.1 

3.1* 

13.1 
6.3 
5.9 

17.8 

10.7 
5.1 
23.6 

U.7 
7.0 
2.2 
U.3 

6.1 
U.8 
2.8 
5.1 
7.1 

11.2 
21.6 
10.1 
12.6 
10.8 
9.5 

10.6 

U.2 
3.9 
10.2 
15.3 
21.8 
13.5 
IH.I 


30.31 
39.9'* 
I2.45 

1*6.39 
30.32 
16.07 


/  1.08 
/  .01 

/  .55 

1.11 
/  .01 

53-67 
37.35 

21.81* 
12.22 

7'*  .17 
5'».75 
31 .80 
lU.lU 

87.50 
68.10 
3U.92 
13.37 

81.21 
62. U5 
33.51 
13. UO 

-.32  4 

-.32  /  M 

20.96 

2'*.U9 

23.66 

23.56 

Centa 

Cents 

Cents 

Cents 

Cents 

Cents 

4  2-0 

4  1.7 

4  1.8 

4  2.0 
4  1.6 
/  1.8 

12.9 
13.6 
10.3 

9.6 

15.2 

9.0 

6.6 
IU.8 
9.6 

7.3 
15.7 
8.5 

4  5.0 
/  3.77 

/  5.0 
/  3.77 

11.1 
12.3 

13-7 
17.1 

13.0 
17.0 

13.0 
16.3 

^.1 

6.0 
15.1 

12.8 

8.0 
8.9 
8.9 
15.8 

5.0 

M 
M 


8.8 
5.1 
22.8 

'♦.7 
5.7 
2.1 
5.0 

3.9 

U.O 

2.U 

"♦.9 
5.H 


10.8 
>».9 

U.2 
3.8 
10.2 
IU.9 
21.7 
13.3 
IU.2 


/  3 

-  3 

-  10 

-  3 

/  1 

-  1 

4  2^ 

4  9 

i  3 

11 

Tl 

Ti 

^  8 

2/ 

/  9 
4  lU 
4  6 
-  5 

-  6 

-  g 

-  l» 

2/ 

-  i» 

1/ 

Percent  Percei0 

-  2U 

i  I 

if 
- 11 

-  5 

-  5 

-  8 
4  7 

0 

-  1* 

-  6 
0 

4  28 

4  27 

4  11 

4  7 

/  1 

-  2 

-  3 
4  >♦ 

/  I 
4  1 
0 

4  1 

-  7 

/  21 

-  ? 

0 

0 

/  2 

-  2 

/  17 

-  1 

n 

4  76 
4  >♦ 
-  11 

-  18 

0 

-  ) 

-  10 

-  17 

:1 

0 

-  19 

-  5 
4  16 

-  3U 

-  20 

4  60 

-  9 

-  19 

.'36 

-  17 

-  lU 

.  u 

-  2^ 

-  1 

-  7 
4  3 

-  7 

-  7 

t  I 

n 

/ 1"* 

-  2 

-  5 

-  1 

-  6 
/  1 

-  10 

-  21 


0 

-  3 
0 

-  3 
/  1 


ij  Tu  paid  by  BBTkatiag  agency  denoted  by  alnus  slffi.  payaeat  by  Oorersaant  to  agency  by  plus  siffi. 
a«lealatad  froa  aarketing  aargln  (table     )  aiaus  tax  plas  Ooreraaeat  payaant. 
Less  than  O.5  of  one  percent. 


I 
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Table  8  .-  Fami  products: 


Inde^ies  of  prices  at  several  levels  of  marketing, 
1S35-39  =  100 


lSi;3-Aug, 
Sept  < 
Oct. 
Fov« 
Dec. 

Feb. 
Mar. 
Apr . 

Kay  , 
June 
July 
Aug. 
^Tr'cm" 


123 
12Il 
12U 
12ii 
12i+ 

12k 
12l'. 
12Il 
125 
125 
125 
126 
126 


I         "  FoocTs 

.  — . ..  . 

Fib er s 

Cost  ' 

 ^ 

'Vflaole- 

of 

Hetail 

'Prices 

'Retail 

sale 

Year  : 

living 

prices 

'7/h.ole- 

re-  ] 

prices 

prices 

of 

of  farra  \ 

S0.1e 

ceived 

\  ' 

of 

8-,rid  : 
month  : 

cA  tv 
fa-  " 

food 
'products " 

prices ' 

5/ 

'farmers 

'  cloth.— 

te^iti  le 
[  pro- 

miles  ' 

2/ 

'  2/ 

V 

'    rli  1  c  t  K 

^-i.  0 

i             -7  / 

1/  ' 

21 

1913  

!  71 

 ' 

78 

81 

90 

69 

61 

icili  

i  72 

80 

82 

91 

70 

11 

1516  : 

78 

9U 

96 

106 

78 

cc 

I9I8  

.  106 

155 

151 

171 

128 

193 

1920  

:  l^:-3 

167 

17I!- 

178 

201 

232 

1929  

i  122 

128 

126 

153 

115 

127 

1932  ; 

>  C8 

85 

77 

67 

91 

77 

1955  

!  98 

102 

106 

100 

97 

100 

1936  : 

9S 

103 

lOli. 

loL. 

98 

101 

1937  

:  103 

106 

108 

iiU 

103 

107 

1936   

r  101 

r  C 
90 

93 

93 

102 

91:- 

1959  

99 

95 

89 

89 

100 

I9ii0  

>  100 

93 

SO 

93 

102 

lok 

19i;l  

:  105 

112 

106 

119 

iSii2 

t  116 

120 

126 

ii-:-3 

I2U 

136 

i^i,'-3  

:  124 

.  135 

135 

172 

130 

137 

lS39-Aug. 

:  99 

91 

85 

82 

100 

95  . 

Sept, 

:  101 

95 

95 

100 

101 

132 

132 

133 
133 
133 


33 


1 
132 
131 
132 
13U 
135 
136 

135 


13U 
133 

133 
131^- 
13I:- 

133 
152 
132 
133 
133 
135 
13L- 
133 


170 
172 
175 
175 
177 

176 
17U 
175 
173 
171 
172 
172 
17i-:- 


129 
132 

133 
I3i... 

155 

135 
135 
137 
137 
137 
138 
13s 
139 


137 
137 
137 
133 
138 

138 
138 
138 
13s 
138 
138 
138 
139 


Prices 
re- 
ceived 

by 

farmers 
for 

cotton 
and 
wool 

V 


110 

97 
131 
280 
281 
167 

55 
108 

nil- 
Ill 
81 
87 
98 
131 
177 
190 

96 
92 

189 
192 
192 
185 
189 


Whole- 
sale 
prices 
of 
all 
farm 
pro- 
ducts 
3/ 


9h 
9h 
111 

195 
198 
138 
63 

lOi-!- 
106 

iiU 

90 
86 
89 
108 

139 
161 

80 
90 

163 
162 
161 
160 
160 


[Prices 
;  re- 
[ceived 
!  by 
:  farmers 
[for  all 
;  pro- 
ducts 

=  5/ 


95 


Chan^^es 


m 


192  160 

189  161 

189  163 

192  162 

189  162 

192  165 

19U  163 

_ 192  161 
sties, 

en  Farmers  and 


110 
190 
196 
139 
63 
101 
106 
llli- 
90 
88 

95 
115 
ILlS 

179 

85 
91 

179 
180 
181 
181 
182 

182 
182 
132 
182 
181 
180 

179 
130 


Prices 

paid 
by 

farm- 
ers 

§/ 


81 
30 
QC 

161 
123 
87 
100 

99 
105 

99 
97 
98 
105 
122 
l'6h 

95 
98 

135 
135 
136 

137 
139 

139 
1^.0 
Ill-O 
Ill-O 
lit.'0 

lll-l 

ILlI 

lIl-l 


.  CVst"^of^Livlng'''~'BuFeau '"^^^ 

W  Calculated  frora  da.ta  corapiled  for  "Price  Spreads  Betije 
Food  Products",  Bureau  of  Agricultural  Economics,  ISlil;.. 
3/  Calculated  from  data  of  the  Bureau  of  Labor  Statistics, 
V,  Cotton  and  wool  prices  v/eighted  by  production  in  the  period  1935~39» 
5/  Based  on  figui'es  published  by  the  Crop  Reporting  Board. 


Consumers  - 


